
Romanian Winegrowers – Campaign

Trade and consumer marketing are important to spreading the word about Romanian wine. In 2009 
and 2010, the trade campaign will communicate the developments in the Romanian wine industry 
and the investment it has benefitted from over the last few years.  The two main objectives are to 
get the trade to re-assess Romanian wine and consider it for their lists and retail shelves. To do this, 
a selection of the top wines will be introduced at targeted trade tastings for key individuals.

In 2010 a tactical consumer programme will introduce Romanian wine to the consumer – an 
important aspect to help drive demand for the country’s wine.  This will include a tour for some of 
the domestic varietals, something uniquely Romanian.

The trade press campaign will feature the new logo and design to encapsulate the new Romania.


